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O1-INTRODUCTION

An overview of our 25-year service
for the financial industry

For over two decades, we have created communication solutions for
the financial industry, from strategic branding initiatives, time-critical
investment funds to highly effective integrated campaigns.

Business insight. Creative flair.




O1- SOME FINANCIAL BRANDS WE HAVE DESIGNED
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O1- FINANCIAL INDUSTRY CLIENTS (AND OTHERS).

Abaad Real Estate

Abu Dhabi Investment House
Archstone

Ahli Bank Oman

Ahli Bank, Qatar

Al Salam Bank

Al Matrook Holdings

Al Meer Group

Al Noor Supermarkets, Oman
Aljazeera Supermarkets
Alosra Supermarkets
American University of Bahrain
Amwaj Islands

Arcapita

Arbah Capital, KSA
Archstone Real Estate

Apex Real Estate

Bahrain Gasoline Blending
Bahrain Government

Bahrain Seaports

Bahrain Marina

Bank ABC

Bank of Baghdad

Bank of Bahrain & Kuwait
Bareeq Al Ritaj Real Estate
BIBF

BIGC

BMMI Group

Box It Restaurants

Burgan Bank

Capital Management House
City View Real Estate

CBI Dubai

Central Bank of Bahrain
Commercial Bank of Qatar
Diners Club, Qatar
Dilmunia

Durrat Marina

Durrat Al Bahrain

Edamah

Education City Golf Club
Enhance, Oman

Eskan Bank

Esterad, Amwaj Beachfront
First Energy Bank

First Leasing Bank

Fontana Towers

Future Telecoms, Kuwait
Ghana Commercial Bank
Global Sourcing & Supply
Gulf Business Machines
Gulf Finance House

GFH Capital

Gulf Hotels Group

Gulf International Bank
Gulf One Bank

Harbour Row, GFH

Ibdar Bank

IDworks Interior design
IFAN maritime

Instrata Capital

Menas

Muntaza Supermarket
My Deli

Naseej

Nass Group

NCB Capital

Qlnvest, Qatar

Royal Ambassador
Royal Golf Club

Riffa Palms

SICO Investment Bank
Syria Gulf Bank
Technicas Reunidas
Thejo Hatcon

United Finance, Oman

International Investment Bank Zain Bahrain

Investcorp

Ithmaar Bank

lthmaar Development Co.
Khaleeji Bank

Knight Frank

Koheeji Contractors
Kuwait Finance House
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02 - RETAIL BANKING IN GENERAL

Brand and promotions for Retail
Banking

Our work in branding and subsequent marketing of some of the
region’s largest retail banks started over two decades ago with
a deep commitment to Commercial Bank of Qatar. We started

working with the Bank in the year 2000 - and continue to work
with them to this day.




02 - RETAIL BANKING IN GENERAL

Branding and full-service promotional solutions for
customer-focused retail finance clients

Full agency solution from branding to tactical and Branch-specific communications include customer

promotional, above and below the line. journey mapping; information display; signage, way-

. ] finding and merchandising.
We have conducted many high profile branding and

total communications projects for retail banks High capability in signage, way-finding and
across the GCC and MENA, advising on business and environmental design ensures that the brand is
brand strategy, implementing the systems required fully integrated to physical space.

and following through by providing full services in
marketing and integrated communications.

o In-depth communications audits create clarity and
inform subsequent work.

Retail banking services include network and

customer segmentation strategies, high net-worth

marketing, tactical and promotional marketing.

« Development of underlying brand and business
strategy includes positioning statement and clearly
defined vision and aspiration principles.

Highly experienced in credit card segmentation and

marketing; customer loyalty programmes; retail

network strategies; customer information collateral.

o Strategic HR programmes ensure that
stakeholders and staff are trained and fully aware
of brand and/or service values.
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02 - RETAIL BANKING IN GENERAL

L Our hivskary

Brand strategy for Ghana Commercial Bank Full rebrand of Burgan Bank in Kuwait
was promoted in a Staff Guide to educate with all merchandising msaterial and
all stakeholders and help create brand promotional launch marketing.

ambassadors. Ghana Commercial Bank annual report.




02 - RETAIL BANKING IN GENERAL

Connecting you to
global markets and

opportunities Bank of Baghdad business

banking services are ready to
support your growth

Business services

Rich Islamic heritage. ~
Pioneering spirit.

Aim higher with Ithmaar Bank

Brand collaterals for Ithmaar Bank demonstrate
the underlying tag-line and a distinctive
typographic style for collateral.

Advertising campaign for Ahli United

A range of Bank of Baghdad retail banking
Banking Group.

brochures produced in English, Arabic and
Kurdish, produced as part of our integrated
agency services.
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02 - RETAIL BANKING IN GENERAL
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When you open an
account with us,
you can bank
around the world.

Applying for the
Scholarship

GiB ¥ 133 likes
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A range of internal and external collaterals for Instagram story and general social media Strategy and new brand for BBK, Bahrain
GIB, both HR and customer focused. templates for Bank ABC. involved the creation of a new ‘financial mall’

building.

Launching Mastercard World for Ithmaar Bank,
Bahrain.
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03 - OUR WORK FOR COMMERCIAL BANK OF QATAR

Full service agency for Qatar’s
fastest growing retail bank

We were retained for many years to provide a full agency service

to Commercial Bank. Our work ranged from strategic branding and
communications for the bank itself and its Sadara premier, Private,
Islamic and NRI divisions, to all tactical and promotional campaigns.

Additionally, we developed all wayfinding signage systems and interior
merchandising for the bank’s growing branch network, consulted on
card marketing to the UHNW segment and launched various loyalty
programmes.

And helped the bank at a corporate level to move to its new
headquarter building in Westbay.



03 - OUR WORK FOR COMMERCIAL BANK OF QATAR

We have worked continuously with Commercial Bank of Qatar since re-
branding the bank back in the year 2000. We created a massive amount
of work ranging from segmentation strategies, launch of Sadara,
Private and Investment banking through branch refurbishment, cards
marketing, and all forms of customer communication including tactical
and promotional advertising campaigns.

Introduced to CBQ in 1999 through our work » Refreshed the branch network, working alongside
with MAN Investments creating locally sponsored FDP architects, London (subsequently have
investment fund documentation - also for Ahli collaborated with them on four other retail banking
United, Burgan Bank and Bank Muscat. Annual report rebrands). Our role was in creating all of the in-
1999 was our first job for Commercial Bank. branch merchandising systems, mega-graphics,
Re-branded the bank in 2000. This work covered TEMEIT &I CLETEr SIFTEEE SR

the brand, vision and strategy aspects and the « Way-finding signage - across entire branch network
implementation was conducted across every item and new-build head office tower in Westbay.

of collateral across the network, involving some 150
jobs across a broad spectrum of requirement - with
a staff of four.

» Involvement in network strategy — location of
branches.

« Audit of brand in use / customer touch-points at all
branches both prior to and post rebrand.
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03 - OUR WORK FOR COMMERCIAL BANK OF QATAR
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03 - OUR WORK FOR COMMERCIAL BANK OF QATAR

Brand identity guide development.

Staff brand guides and training systems (staff as first
brand ambassadors).

Developed the slogan “Inspired by Qatar” to counter
perceptions that the new identity / bank was
‘international’ rather than Qatari.

Developed sub branding for Commercial Bank Islamic,
again with all collateral and full implementation.
Launched Islamic banking and then strategised on
closure due to Central Bank directives.

Segmentation Strategies: We developed strategies
for customer segmentation, then launching Sadara
(Premium), Private Banking and Investment Banking —
each with environmental look and feel and each with
design identities / guides.

Created all collateral, both core and promotional/
tactical.

Developed websites for the Bank and its segments
- Sadara, Private and Investment.

Credit cards marketing: Card segmentation
strategies, Credit Card designs, All tactical
and promotional cards marketing. All support
collaterals.

Consulting work on possible rebrand for Sharjah
head-quartered, United Arab Bank (UAB) including
brand/branch audits.

Created ‘Accolades’ material — credit card rewards
programme (mass).

Created ‘Limited Edition’ credit card rewards
programme (UHNW) and created case-bound book
of reward items.

Launch of new credit cards such as Diners Black
and Visa — aimed at HNW - a twin card offer, with
presentation box for distribution.
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03 - OUR WORK FOR COMMERCIAL BANK OF QATAR

Campaigns for Visa Card (Summer Olympics for
example) to increase seasonal card use/spend.

Various campaigns for Diners Card, launching global
‘belong’ campaign to Qatar market.

Various e-marketing initiatives.
Various corporate videos for the bank.

Various work in way-finding and systems for Bank’s
new Head Office in Westbay.

Initiatives in creating calligraphy in-branch and

on collateral to ‘localise’ the bank in response to
perception that they ‘were international’ (due to very
clean branch interiors and lack of Arabic).

Brand design and collateral for several editions of
CBQ sponsored ‘Qatar Masters’ golf tournament and
‘Moto-GP'.

Assisted the Bank in closing its Islamic segment
(with various customer communications) following
Central Bank requirement that conventional banks
could no longer offer an Islamic service.

Launched NRI service and created all collateral.

Developed a ‘Welcome to Qatar’ initiative to capture
NRI and other expat customers before arrival in
Qatar. A pre-established account and debit card on
arrival.

Investor Relations - All Annual Reports and financial
reporting adverts since 1999.

And much more...
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03 - ORIGINAL BRAND MANUAL




03 - BRANCH REFURBISHMENT MEGA-GRAPHICS

A major branch refurbishment required us to develop Arabic
calligraphy for banners with branches, to help position the bank

as essentially ‘local’ but with international calibre of services and
products. This work saw the creation of calligraphy that reinforced

the Bank’s positioning of being “Inspired by Qatar” and “Living here
with you” which was created by us. This was boosted through the
use of mega-graphics across the branch network.

17 ACUITY | CASE STUDY: OUR WORK FOR COMMERCIAL BANK OF QATAR



O3 - BRAND STATEMENTS SUPPORTING CALLIGRAPHY

Working here together

/e/\{*e/

Living here with you

| Helping you succeed - Sadara use only |
7 J /

Managing your wealth - Private banking
use only
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03 - LARGRE-SCALE IN BRANCH GRAPHICS
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03 - CALLIGRAPHY AND NATIONAL FLAG ON BANKING COLLATERAL - DUAL LANGUAGE
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03 - CALLIGRAPHY AND NATIONAL FLAG ON BANKING COLLATERAL - DUAL LANGUAGE
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O3 - QMATIC DESIGNS FOR ALL RETAIL ATM SCREENS
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03 - COMMERCIALBANK ISLAMIC
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03 - COMMERCIALBANK ISLAMIC
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conventional banks could not offer Islamic Banking,
designing every aspect of its marketing presence. we helped the Bank with the delicate matter of its

withdrawal of this service.
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03 - COMMERCIALBANK - SADARA PREMIER BRANDING
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03 - COMMERCIALBANK - SADARA PREMIER SERVICES

[ Sadara Banking ]

Call 4449 0000 or
Taki ng banki ng - visit your nearest

to the next.level. - anen ; ~
Experience unrivalled _' - (()@MIJJI lmaglne a bank & "
e S E C)ommerqal bank that truly rewalr Gttﬁ\; ..
Sadara gjlanll .
YyOour SUCCESS S -

Imagination becomes reality. With highly #
personalised service from our Sadara ]
B s relationship managers, luxury lounges in
! o il i i | el i . to conduct your business, plus exclusive
v gl benefits and offers, finally there'

\rsts s | AMems wiemen | Ambh i | -hnl—l:ll—lb LY ——— recognises and rewards your s
Commercialbank, everyt

www.cbg.com.ga

Having created the Sadara Premier branding, we rolled this
out to all collateral, tactical and promotional advertising and

online marketi ng. Inspired by Qatar, we believe everything Is possible
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03 - COMMERCIALBANK PRIVATE BANKING

[ Private Banking ]
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-.—_;-.ﬁ‘ =\ — Your time is precious
> he

Never have enough time i
day? Let us take care of y¢
financial details, so you ?

care of business. \

Imagine world _
class private banking ”
services In Qatar

Imagination becomes reality. With a discrete, professional team * " 4 sl
of experts dedicated to helping you build, manage, preserve and . e
transition your wealth, our goals are simple: listen, understand

and deliver, With Commercialbank, everything is possible.

www.chg.com.ga

()()L;)ﬂ o 1 s ] ' /,)@wl"f|
Commercial bank Commercial bank

Inspired by Qatar, we balieve everything Is possibla
Private dnlaviloas

Private dsalsy oloss

We launched Commercialbank Private and developed all of its
advertising and marketing collateral in dual language.



03 - COMMERCIALBANK PRIVATE BANKING

cgmmerC|a| bank

Private dnla wload

Complete wealth
management

To protect and grow your
wealth for today and
tomorrow

E Liolalljr no) s
Inspired by Qatar
The Commercial Bank of Qatar Q.8.C Y 4 .
PO Box 3232, Doha, State of Qat < Nesl~d
ox oha, State of Qatar /)‘é). .| ' I
Commercial bank

Private &nla wloas

Commercialbank Private branding and environmental
applications developed by us.
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03 - COMMERCIALBANK - INVESTMENT SERVICES DIVISION

\_.. !

hard as it could be?

Liolall j3 oy ng
Inspired by Qatar

Commercialbank Investment Services were set up as a separate division
within the Bank but with services offered to both Sadara and Private Banking
clients. We created the sub-branding for this and then implemented a ful suite
of marketing collatersal which included outdoor, press and digital channels
together with direct mail.

Call 4449 0000 or
visit your nearest
branch

Investment Services

( JL;D)J@LEL“,M@L:M
()) Commercial bank

www.cbinvest.com.ga
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03 - COMMERCIALBANK - INVESTMENT SERVICES DIVISION

MARCH 2011

Commercialbank brings
you investment services

you can trust -
independent advice and
investment solutions
gicnod g match your

e
nt
¥ .ng
jing

Commercia
Investment Seg

Expert investment

services

:Inside

page 4

Our philosophy
page 6

Investment services
page 8

Determining your risk
appetite

page 10

Local opportunities
page 12

International opportunities

ORI e Il
Commercial bank
Investment Services




03 - TWO CORPORATE VIDEOS FOR DISPLAY THRIUGHOUT THE BANK’S NETWORK
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03 - TRACKING A FULL DAY - STORYBOARD, SCRIPTING AND PRODUCTION OVERSIGHT
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03 - TACTICAL AND PROMOTIONAL CAMPAIGNS - CARD MARKETING
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03 - TACTICAL AND PROMOTIONAL CAMPAIGNS - CARD MARKETING

Card marketing was

a major focus for the
Bank and this required
significant tactical and
promotional campaigns
to be developed for Visa,

Mastercard and Diners R PP A S Al

Cards.

This one was a card-use
promotion to win a trip
to the London Olympics.
There were dozens of
others.

Let your card

take you there

Let your card
take you there
Win a trip to the

London 201 2 Olympics

Commerdial bark

visa 33

Let your card
take yolthere

Wina

i I1III Ngacs
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Commerdial bark
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03 - PROMOTING UHNW CREDIT CARDS
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03 - A CASE-BOUND CATALOGUE OF EXCLUSIVE CARD SPENDING REWARDS

37 ACUITY | CASE STUDY: OUR WORK FOR COMMERCIAL BANK OF QATAR




LsN

51..-.1_}'[ D ) ILﬁ'iEj-.;_j_‘lj:,j\
1].’:1 & lll _..lll_!-jll S

el palis o8 facar lipus gutghaliag Wb guos BLAGEL 8
e i ik I__,_,ﬂﬁ;_.ml. s JelAdl JLl.H-rl L%y wh |
| il Rat ALl |.J-E|-I-'\J'"—"‘M'M"L'l - 815 o Lk I-"' -\_'UH}
.J-al_\,'\.u-l.- i BijS claison d’mﬂ Rayf) dpadil Clasu gl
.ij-h'&Lm.'ha_-,,..n.l S has 33753 9 wchily gl Pﬂ‘ﬂlﬂﬁﬂldﬂﬂﬁﬂn
il il plawsg g e 1) Blokany il djgas
s s Jem 2 Jsg peiiaolt &) Jaja cunyeha aalusille waully
u.\'t@u.-:l Bl ol U e auill *—"’mn" E."‘"‘J“"ﬂ L
Lo fuish @ i..',,e..lE_L-H-' © g g cp Saih A0l 058 058
ilalnio pa BT P | PV s

ENJOY A WORLD OF PRESTIGE
WITH COMMERC IALBANK
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O3 - INTEGRATED CAMPAIGN FOR ‘LIMITED EDITION’
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WELCOME TO A WORLD OF PRESTIGE
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Twice the power

in your pocket




03 - NEWSLETTER PRODUCTION - NRI SEGMENT
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03 - NEWSLETTER PRODUCTION - NRI SEGMENT

Commercialbank Manis Newsleter | Fall 2012 Edition Fall 2012 Edition | Commercialbunk Mantra Newsletier

Product focus

Membership comes
with privileges

Visa Platinum Debit Card

Forward Get more out of your money

NRI services upgraded to meet th
needs of Commercialbank members

NRI Services at
Commercialbank

‘The NRI Banking Division within the Retail and Consumer

Commercialbank of Qatar
Fall 2012

Welcome

Dear NRI Member,

Inside

Membershm comes
with pi leges
Page 3

We are delighted to introduce to you the
first issue of the Commercialbank Mantra NRI
Newsletter. In these pages you willfind a wide

usng your P ———r—
“Exclusive special offers

avia
ol yourstatus

MANTRA

o Banking Group has the focused role of establishing
o f):gv?w‘jvtv?‘vjv:vgjr\lam R ra[ngp, ?fézp’\\;s a‘hum bfmfe;l? akrvd India of ‘Commercialbank as the bank of choice for NRI's in Qatar. .
e rcuding figher interes lantra is intended to keep you atar opportunities i 2, i i
e e AL e Qatar opp Commercialbank’s Non Resident Indian Newsletter

one part ofourcommiment to th aview to provding home:
country banking services here

n Qatar, Commercial bank has
entered ino strategic partnerships
with HDFC Bank Limited, ICC] Bark
imited, South Indian Bank Uimited
and Kotak Mahindra Iterational,

Key advantages to our Rl
customers are:

everything from economic trends, regulatory Page 4
changes,travel and lfestyl, o financial

services, products and all the latest offers.
and updates from Commercialbank.

n st
ATV card, the i Platium debit carc
means tht o enjy Sadara
excusiv specal offers and dscounts

+ Personalised services through
dedicated NRI staff.

+ Online remittance services.

+ Access to India based

No tax on NRI
remittance charges
Page 5

Commercialbank's commitment to providing
local and at home solutions to the NRI
community is very much evident in all our
initiatives. Over the past few years, we have

5 diving experiences; hion
vy products;autstanding
entetaiment offers and more.

« Faciltate account op
Inds

Facilitate home finance and

leading Indian private sector bars, "

ercialbank s able to offer

Commercialbank hosts
a basket of world-class senices to

You can ko take ahantage of Visa

identified and incorporated many important NS property search. IPL dinner
s ol progames sin Qatar,
A N India-based banks to partner and work ) « Preferred banking with oo 7
Songside with Commercilbank. in rder to Whie the Commercabank partaer banks, with dedicated ag

Relationship Manager to take
care of India requirements.
Dedicated NRI teams ar present
on the 2nd floor of Grand Hamad
eranch, 1t loor of Aiport Banch,

(CRing Road, and at Al Khe

provide a better, more tailor-made banking

are essentialy the same as those.
experience for you. offered to allcust t,

We are constantly expanding and extending
our reach and expertise to serve you more
effectively as your NRI Services provider of

H 1 exg ztrmes through NRI
Credit Cards with Accolades e e i sy oy eacinte
services, channels, locations and initiatives. of "

points
fender NRI services even more:
accessible to you.

our partner banks - a unique

In adion, Accolades s one of the only propostion from a Qatar bark.

Commeridbaks o s Wiharund 0 paters o croose We hope you enjoy this NRI newsletter - the

first of many to come. We welcome your
comments and suggestions on this and any
other aspect of our service, so fee free to
provide us with your feedback via email to
nri@cba.com.qa or just call your NRI dedicated
number +974 4449 5685 | 0307 | 0218. Your
feedbackis highly valued.

points programme,excusve
Commercabank, With mwm., you

s 3 customer o edeem Hs o her
points ith glabal ol chais such as
Stanwood, i

Hoel Group and Marit.

Ml o attzin the Hestyleyou
desere,

Tofind out more about our Accolades
partners and discover a world of

ACGTADES

choose your own revarcs,

AIGold Atematiel,

i they spend,which they can o
redec for Qmies with Qatar Arvays,
oruse wih any afine assocated ith
e Word, Star Allance r SyTear,
you the fobiltyof cver 45
arines warkdvide to chaose from.

Gan e used 3¢ many rea et et
i Qstar such a5 Do, B Slon,
Saam, Vg and mary more.

We thank you once again for choosing
Commercialbank and we hope you find our
new NRI Mantra newsletter a great read.
Binu Tony

Head of NRI Business

Wit Accolades peints you can buy &
specil gt for your family back home.
s fom ave 60 top rame bancs
affering a wide ange of products
incluing electronics; asion; jewellery
home decor; taysand many move.

Sadars Lounge

Key Regulatory G Banking Updares
Jor NEls

No tax on
NRI remittance
charges

i oyl o st o 0

e o e e b

ittt 3o i
ity otn

atar on
the husiness front

()()gs,w| ekl
Commercial bank

Inspired by Qatar, we believe everything is possible

Qatar is one of the fastest
growing economies in the
world
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03 - COMMERCIALBANK EXPAT SERVICES

passibilities,
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With Commerdialbank
A5your partner,
everything is possihie,
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03 - COMMERCIALBANK EXPAT SERVICES

Commercial Bank set up a new Expat service and signed up customers in their home
countrires, providing them with an established bank account with credit cards and
liquidity on arrival at Doha International airport. This provided a significantly attractive
service, gave new arrivals peace of mind and, from the Bank’s point of view, secured
customers in advance of their arrival.

Jatar Guide

Expat life in Qatar

What did we do? Wrote, designed and produced all of the collateral, translating
messaging into foreign languages and running an integrated multinational marketing
campaign.

Financial advice
A Map of Doha

. Useful numbers
Where to shop
Places of interest

Moving to Qatar?
Discover the bank that understands
the expat lifestyle.

Move to Qatar with Commercialbank as your partner, everything is possible.

Umzug nach Katar?

Entdecken Sie die Bank, die versteht,
der Expat Lifestyle.

Wenn Sie nach Katar bewegen Commercialbank als Ihr Partner, alles ist mogli

Beweeg na Qatar?
Vind die bank wat verstaan
die expat leefstyl.

Wanneer jy na Qatar met Commercialbank as jou maat, alles is moontlik. d‘

Mudarse a Qatar?
Descubre el banco que entiende el 2

-

estilo de vida de expatriados. mﬁg i,
> "Q_Ssible.

Cuando usted se muda a Qatar con Commercialbank como tu pareja, t

43 ACUITY | CASE STUDY: OUR WORK FOR COMMERCIAL BANK OF QATAR



03 - COMMERCIALBANK EXPAT SERVICES

Wﬁfﬁ ]

Commercialbank
Expat Services

:r_.‘.":-_a,"_ o : x g B f (_{"JJ'J'];]'}(.“-CE” i
s i Pat SErVices,

We designed outdoor advertising, digital banners in multiple
languages, welcome packs, brochures and ATM screens - all geared
to promoting the new servivce - and embracing a new banking
segment for the ban k.
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03 - DINARS CLUB - CARD MARKETING

2008 QOPYRIGHT © DikERs CLUHHNTER! ToHeAL LRD), ALL FUSHTS RESEFVED. III|I

A

Dhers Cliik

INTERENATINAL
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Copywriting and creative development
for the launch and advertising of

the new Diners Club “You Belong’
campaign which translated to both
Red (Youth) and Black (HNW)
segments.



03 - DINARS CLUB - CARD MARKETING

ALL WORK AND NO PLAY
NEEDS A REST

As a Dingrs Club member, you can take advantage of great
discounts at Four Seasons hotels all over the world: So
throw off the bowlines, sail away from the safe harbour,
Catch the trade winds in your sails. Explors. Dream.
Discover, with Diners Club and Four Seasons:

CALL US ON +974 4449 0000
www.dinersclubme.com

R .-.-'\EII.':\N.F.-—— —"

'.'1".':-‘, w,
‘q“‘“
r

Four SEASONS RESORT AND CLUB
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= e
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= 5 3
@t
Red card marketing focused on the
aspirations of youth demonstrated

through adventure travel \% G—/)———
WHEN YOUR RELAXATION TIME IS WELL DESERVED, you BELON -

f



O3 - DINARS CLUB - CARD MARKETING

| EXPLORE NEW _YDUR'.KEE-Tﬁ.-n':mﬁ-ﬁ THE LUXURY OF GOOD
HORIZONS OF CULTURE FOOD AND COMPANY

DM 974 4449 0000
DM T4 8445 0000
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03 - DINARS CLUB - CARD MARKETING - DIRECT MAIL

U0 CuiiPl pe gquy IT'S A CONNECTED ; _
267 6131g)| Gllig) WORLD OUT THERE, SO it Jaio i aj]
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SHOP ONLINE IN
THE USA AND SHIP

¥ e s Bl iy © Ealall ;
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Comsmencial berk
To apply, call 4449 0000
wnw.cbg.qa/DinersClub
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03 - DINARS CLUB - CARD MARKETING - E-SHOTS AND WEB/DIGITAL

Diners Club

INTERNATIONAL

" 353-3389

Fifth Ave

Premamage - ey Do brierrasor
(@
e
_‘_'_‘_‘—-—-_
WHEN YOU SHOPONLINE ANDSHIFANYWHERE, YOu BECONG
= A M

ol s Cortaer e Clustasas Sarvide

You already Belong. But are you
making the most of it?

Dear Member,

Save time and money when you purchase items from onine
US retailers and auctions like Amazon.com and eBay.com,
by shipping them with Diners Club Shipping.

Diners Club Shipping

Many US online retailers and auction sites do not ship
purchases overseas, charge too much for international
shipping, or don't accept international credit cards at all,
Eliminate these issues with Diners Club Shipping, powered .
by MyUS.com - the largest and most trusted package ) g - PP ————
forwarding service in the world. . : d

It's simple - just register online at myus.com/dinersclub and

start using your card for online purchases. Send your orders ; .
to your MyUS.com US address and it is automatically N e S S
shipped on to whatever international address you specify, all 3y
wilhil“l3—4da‘f$1 [PRL i e S Sy S T ey Su— | e———

And as a Diners Club member, you receive additional
benefits, including waived setup fee (535), free Premium
membership for two years (worth $120), 15% off your first
shipment, 10% off all subsequent shipments and morel : i

Diners Club Shipping is the smarter way to ship.
Find out mere and sign up now.

It's free and easy!

Diners C ub

wywwr dinersciub, com Or call 4974 4449 0000 Find us on Facobook




03 - TACTICAL PROMOTION LAUNCHING REVISED ONLINE SERVICES

&o iPad jlan jeoll 4,9
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£ Al il wp The

Simply use our Mobile or Internet

& App 5tore

Banking services for a chance to win upal unw diloc 1o Ugdall cllagi wsil clajla plaiiul gl
a new iPad every week! ailo) go wegrw] USii clounVl JBal gl - 0V & ol Lieguul
New and existing customers are eligible. Lay jooll iPads

Download CBQ QUL&UM' CU@Lleg CJJULUD 6wﬂ U‘D Aﬁml * Wln an I Pad _iLaJI-! jq.ﬁJl ﬁ.ﬂ_jﬂ
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Valid until 24 January 2013
Draw will be held on 31 January 2013

I
PERSONAL BANKING

Facebook wlc Lic Igin]

()() CE) [;‘;‘H s www.facebook.com/CommercialbankQatar n
Inspired by Qatar, we believe everything is possible Commel'cial bank
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03 - TACTICAL PROMOTION MATERIAL (MULTIPLE CAMPAIGNS)

o 1 IRTRE | PPN G T/ oo | e
Double the flexibility. Double the freedom.

Use your card and
win a flight with
Commercialbank

wox e oo " Be one of five lucky winners

UJJ'U}“ HL q..LQJ_n_o UM'OLQ'D to land a free flight monthly!
iPad jla~y jgoll 41099

Rl G ol e by saak 0 cih Clons Ul o8

3a2Jlg (uiall elooll Sloa) Uado

ol

AGG - LADES

Twice the spsending poaees and 2,000 banus o ._,_.I_i gj.l Biafbi r.....; £|_;_',|J_._.,|JI .:.J_-,j_ll T

‘a o : B F Accolades Points® with Commercialbank's ogailistll silag Tude gl s il &8l
| Awp'p—Sto"r_e' Ty - - mew Diners Club and MasterCard Titaniwm ‘.;Jb_,_ﬂ Lialt p gag sl
i package. i WL PN TTEN TR g
s - s . e o - 4 2,000 Accol ades Points can get you: ] : :
ENERER O ; + 3,000 Qmiles - Equivalent to a one way il =olad fadd Julsn ‘J;‘bg'““' Fiaie; 2
tickel"* (o Dubai 00 B a0 . U ety b TW "
= QR 200 gift vaucher from Blue Salon, tbally gulels gyl elleal

: Damas and many more
s g i Colick It m
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Commetistink(ats

CREDIT CARDS

1§y I s

lislal jhata emd afidad Say .._.,a.‘; N

Just use your Commercialbank Classic Visa card before . k merdial bank
({)L})G‘;JIL',L_’,J! 6 June 2012 to be entered to win one of five return economy it s 9
Lol ok il i aopus s Commerdal bahk class flights every month! Every transaction worth QR 200

in Qatar gets you one entry and every transaction overseas
gets you two entries into the lucky draw.

Terms and conditions apply - visit www.cbg.com.qa

()() Bt

R B s Commercial bank
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03 - LAUNCH OF ACCOLADES - A CONSUMER BANKING REWARDS PROGRAM

Accolades was a credit card
rewards programme for
mas-market credit cards.

It sought to boost card

use through promoting a
collection of products that
could be redeemed against
points earned on spend. It
was one of the first such
campaigns regionally.

We photographed and
created a large catalogue of
products and then promoted
this to Commercialbank
customers through bursts
of integrated campaig over
print, outdoor and digital
media.

Introducing f
| J_

Commercial Bank’s credit card”
rewards program /

Liolall jano yné ,aduéni (1Kod caub US
Inspired by Qatar, we believe everything is possible

()();s)wlwu
Commercial bank

\Welcome

to Accolades

Commercialbank’s credit cards
rewards program where you
can earn and redeem points

fast for a whole host of
exclusive rewards.

Earn points as
you spend

‘There truly is something for everyone
in our rewards programme, including

« Great travel rewards including
free airline tickets, discounts
on thousand of hotel rooms,
adventure excursions, travel
escapes and vouchers

« Wide selection of festyle products
including electronics; jewellery;
watches; sporting equipment;
home furnishings and more

« Health and sports club
memberships

« Fine dining, food and beverage,
restaurants and café discounts

« Gift vouchers and special offers
to suit all tastes

« Design your own reward for
complete flexibilty

4 Commariabank Accolsdes Revards

If you're a dedicated Commercialbank
card user, your could ultimately earn
aMini Cooper, a Jet-Ski or even
luxurious diamond jewellery!

Accolades rewards
programme

The programme that gets you earning points
fast to enjoy a host of exclusive rewards.
What would you like to redeem today?

Enter the world of amazing ]
possibilities, enriching experiences ¥ S|
and an unrivalled selection of rewards .
with the Commercialbank Accolades

Rewards Programme, from the bank

where everything is possiole.

Accolades is a buit-in feature of
Commercialbank Visa Platinum, Visa
Gold, MasterGard Gold and Diners
Ciub cards, s0 you automatically start
earning Accolades points whenever
you use one of these cards for your
purchases.

If you are not a current card holder
but want to start benefiting from

Accolades, you can apply for a card at
www.cbal.qa, in any Commercialbank
branch or by caling +974 4449 0000.

()();@L,;uwn
Commercial bank

Accolades
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03 - MULTIPLE CREDIT CARD DESIGNS AND STRSATEGIC DIFFERENTIATION
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03 - AWIDE VARIETY OF PROMOTIONAL CARD DESIGNS FOR DIFFERENT SEGMENTS
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03 - FULL WAYFINDING AND EXTERNAL SIGNAGE DESIGNS

Prayer Room

6

Branding pods Sales (Consumer Banking Group)

Sales (Cards Group)

5

Commercial bank Retal Collctions

Premises

Change Management

Special Projects

4

Human Resources

Training

3

Extent stripe Extent Stripe Branding Pod Information Technology

2

Data Centre

1

Corporate Cards

Retail Cards

Business Operations

M

Trade services

G
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03 - WAYFINDING SIGNAGE AND ATM SURROUND DESIGNS

Sl el

Commercial bank
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03 - SIGNAGE TYPOGRAPHY SYSTEMS
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O3 - HEAD OFFICE WAYFINDING SIGNAGE
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03 - REDEVELOPMENT OF BANKING HALLS AND INTRODUCTION OF RELATIONSHIP BANKING
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03 - SELF SERFVICE AND UNIVERSAL AGENT ENVIRONMENTAL DESIGN

@ Brand V\ertical blue element indicates
arrival at a service position (ie. self
service, universal agents)

() Orientation Signage clearly indicates
zone and selection of services

(3) Culture Large scale graphics or artwork
positioned behind universal agent
promote Qatari identity

(+) Products & services Promotional
material and screens are placed within
a timber panel encouraging customer
interaction

Self service point Universal agent
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03 - UNIVERSAL AGENT ENVIRONMENTAL DESIGN

Positive customer experience is delivered
at the universal agent ;

Recognise - Know your customers
account details before you sit down to
meet

Engage - New cash handling technology
(TCR/TCD) eliminates barriers

Choice - Universal agents provide
transaction, consultation and account
management from a single point

Comfort - Customer hospitality unit
contains refreshments, merchandising and :
product information :
Fulfilment - Attentive staff deliver

services in a professional and diligent
manner

Privacy SCre@Nn cccccccsccsccscs

QMatic system

Communications ...
panel

Customer ...........
hospitality unit

TCD/TCR

Work surface
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03 - SELF-SERVICE ENVIRONMENTAL DESIGN

Positive customer experience is
delivered in the self service area;

1. Access - Easy to use phone and internet
banking for unrestricted access to
banking facilities

2. Recognise - Incorporate a ‘welcome’
screen on all automated services (ATMs
and internet terminals)

3. Orientate - List key services on offer at
each terminal

4. Choice - Offer comprehensive banking

ATM surround

: sl : 24h0UMS cccccccccoffocccce Services
services within the self service area cath Wikl
5. Comfort - Install privacy screens cash deposit
between ATMs statements
6. Fulfill - Cash or account services are Brochure display -

delivered in a quick and efficient manner
Receipt bin.......
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03 - UNIVERSAL AGENT ENVIRONMENT STUDY
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03 - ANNU
AL REPO
RTS FROM 1999 TO 2025 - AND C
OUNTING
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03 - ANNUAL REPORTS FROM 1999 TO 2025 - AND COUNTING

The Bank has introx
convenient, full ser
pavilions, located W
customers need then
in the very heart of al
environment, $
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O3 - ANNUAL REPORTS FROM 1999 TO 2025 - AND COUNTING
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03 - ANNUAL REPORTS FROM 1999 TO 2025 - AND COUNTING
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We have produced Commercialbank’s Annual Reports and quarterly financial adverts

every year since 2000. Why? Because we typeset and create hundreds of pages of

detailed financials and corporate governance sections to tight deadlines with extreme
accuracy.
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O3 -INTRODUCTION OF BANKING KIOSKS FOR SHOPPING MALLS

Instead of requiring customers to visit the Bank, we envisaged a situation where the
Bank took itself to customers - by creating a banking pavilion which could be erected

on a temporary basis in shopping malls, thus bringing the bank to its customers. The
pavilion was manned by staff, complete with personal consultation, ATM and full banking
services.

Acuity Marketing is a unique consultancy,
offering a high degree of business insight

and client support. As a full service brand-led
communications firm, we develop marketing
solutions that are grounded in business, yet
with creative flair - through skills that are well-
proven.

Our work covers Real Estate Development,
Leisure and Retail; Hospitality; FMCG;
Supermarketing and Healthcare industries,
and we also work for Government, transport
and Industry.




THANK YOU

PO Box 54327, Adliya, Manama
Kingdom of Bahrain

Contact: +973 3963 8108

+973 3987 8981
https://acuity.one
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